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...from business to brands

ELGOME ON BOARD

The case study carefully compiled in this book show how
well-targeted campaigns and creative designs launched
with right planning worked for our clients. Naturally, we
understand that need of every product or service is
different. Likewise, different media platforms are required
for achieving best results for client businesses to evolve
them into brands. Let us show you how this transformation
happened at Benchmark.




TMT REBARS

Brand Name:

KORE TMT

Campaign:
BTL activity

Agency:
BENCHMARK GROUP
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The Kore TMT Rebar's management wanted to expand their reach and now they want a deep penetration into the

urban and rural area so that the name of Kore can be reached throughout.

We believe there are only ways of branding & promotion, one is Digital marketing, marketing through outdoor &
traditional media and the other is BTL i.e Below The Line activity.

So to reach out to the congested urban and rural areas we planned out for The Kore Karwaan,

The Canter advertising (Mobile Van Advertising) which had to move in and around the Chhattisgarh state to mark the
brand visibility at those locations.
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After this brief we had to execute the plan of BTL activity to reach out to the
urban & rural areas of Chhattisgarh.

BRAND VISIBILTY & AWARENESS -

The first & foremost objective of this plan was to
make the brand more visible to the untouched
areas of Chhattisgarh.

PRODUCT DISPLAY -
To display what the Kore TMT is all about,
we designed two mascots that could
easily attract & connect with the audience
of the urban & rural areas of Chhattisgarh.
We pasted the banners of mascots with
Kore TMT all over the Mobile-Van that was
going to travel in & around the state.

URBAN & RURAL AREA COVERAGE -

After getting the banners pasted all over the Mobile-van,

we were ready to give the van A green Signal so that it can
move across the Chhattisgarh for better coverage & branding.

AUDIENCE ENGAGEMENT -

We knew, any Nukkad-natak or ground activity
is done for the audience & with the audience,
so we have planned some full-fledged ground
games that could engage the audience
watching around.
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Kore BTL activity

A strong hold on urban areas.

[ ]
Pioneer of steel & TMT sector. Possible capture of the
Manufactures TMT from its own iron ore. N\ L i SV O TR )

Y % and nearby state.
[ ]
Strong customers faith. O\JQ

Strength Opportunities Threats

High competition.
Poor network all over the rural areas. G_O ' L

Competitors doing high publicity.

[ ]
Less outdoor publicity & brand -
presence. Unawareness in the rural and

most of the urban markets.



The Kore Karwaan had to travel deep into the
places of Chhattisgarh that also included the rural areas
where people don't even know hindi properly and only

speak in the regional language - Chhattisgarhi
So we planned a Jingle in Chhattisgarhi which can instantly get
pasted in the listener's mind as soon as they listen to it.
It was such a clever move that made the
Kore Karwaan get started with a bang.
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The Kore Karwaan scheduled for
about 2 months long campaign.

-

BTL Success

The Kore KKarwaan
Maobile Van successfully
covered over 4000 KMs

inand around the

Chhattisgarh state.

Engaged over 20000+ People
all around the state. Wlﬂ
4EED

.................

Posted almost 2 posts dally Engaged about 5000 People
from the official In the digital media through

Facebook 6 Instagram o our posts, as & videos
page of Kore TMT. 8%

of Kore Karwaan.

ot 100+ Genuine likes
on maximum posts.
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As responsible creators and designers, we care deeply
about how our work is seen, understood and interpreted which is
helpful for creating a brand.

We hope this presentation is helpful to you.
Do get in touch...to know more!

Q@ 404-406, 4th Floor, Raj Chambers,
Beside Mowa over bridge, Mowa, Raipur

= info@benchmarksgroup.com
@ www.benchmarksgroup.com
Q 0771-3552497 +91 81031 30039



	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12

